alumniusc
I rek ADVERTISE
WITH PURPOSE.

When you advertise with alumni UBC, you are creating change.
In your community and in the lives of students and alumni.

You are committing to more than a brand campaign.

You are helping foster dialogue that advances society.
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INTEGRITY vs.’
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New $100k Allard Prize
rewards courage
and leadership in ‘

& “WALK SOFTLY
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Top forensic dentist David
Sweet, OC, is frequently called
upon to help identify victims and
perpetrators of violent crime.

PUZZLES

Dementia is a looming
? public health crisis. Are we
|l ‘any closer to understanding
diseases of the brain?

combating corruption

— =
BUG BITES

It's only a matter of time before
insects become a staple of
Westem diets.

PLUS

Deciphering the mysteries of the May3

PLUS

Citizens lead forensic
investigations in Mexico

fake a look inside the brand new
Robert H. Lee Alumni Centre

The rise and fall of the Old Gym

India's school for the marginalized
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PLUS

Farewell, President Toope
Bob Lee: “Mr. UBC"
Micronutrients for Rwandan children
The Sochi experience
The power of a girl and er pen
UBC100: WHAT'S NEXT?

Talumniuac
m A day of exploring the future,

APUBLICATION OF ALUM NUMBER 9. 2016 featuring William Shatner.
See page 3 for details.

Putting a new spin on some old phyj N N \

The Clock Tower and the Anarchists ¢

Freedom Fighter Novelist
getting children out William Gibson
of workand into school  has the last word
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GAIN NEW CUSTOMERS.
PROMOTE YOUR BRAND.
MAKE A DIFFERENCE.

Trek Magazine is published twice per year and reaches 190,000 UBC
graduates and friends of the university. An online version, Trek Online,

is offered concurrently, with two additional online editions in the

summer and winter. Trek Online reaches more than 145,000 UBC alumni.

Advertising dollars are invested back into alumni UBC'’s programs
and services. Your business supports:

* Students! Together we are creating career development programes,
online resources and mentorship opportunities

* Professional development opportunities for alumni via our
ever-expanding career programming

*  Community education and dialogue events on campus and around
the globe

*  Connections for alumni living abroad, helping them feel a sense
of community, achieved through advisory council positions,
volunteer opportunities and events

* Content. Trek Magazine relies on advertising dollars to provide
award-winning, thought provoking, and inspiring content to hundreds
of thousands of readers every year, both in print and online.

CONTACT | Jenna McCann, Business Development
604 822 8917 | jenna.mccann@ubc.ca TREKMAGAZINE.ALUMNI.UBC.CA
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AUDIENCE + REACH

TREK MAGAZINE

Lower Mainland 16,617 Total Rest of Canada 24,648
Rest of BC (excluding Lower Mainland) 30,221 us 9,553
Campus drops & special mailings 500 International 10,357
Total BC circulation 147,338 Total Circulation (based on Spring 2019) 191,896
TOP 10 CITIES - DISTRIBUTION TOP 10 COUNTRIES - DISTRIBUTION

Vancouver 50,534 Canada 171,486

Richmond 12,390 United States 9,553

Burnaby 10,004 Hong Kong 2,333

Surrey 9,969 China 1,186

North Vancouver 7,842 United Kingdom 997

Kelowna 5,336 Japan 557

Victoria 4,809 Australia 473

Calgary 4,484 Singapore 431

Coquitlam 4,257 Taiwan 349

Delta 3,964 South Korea 344

FACULTY BREAKDOWN

Arts 47,845
Applied Science 23,770
Business 22,347
Dentistry 2,21
Law 6,767
Education 30,077
Forestry 3,419
LFS 5,528
PharmSci 3,655
Science 23,902
UBCO 1,146
Medicine 9,937
Other 792
TOTAL 191396
AGE BREAKDOWN GENDER BREAKDOWN
('000)
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20-29 30-39 40-49 50-59 60-69 70+ other

CONTACT | Jenna McCann, Business Development
604 822 8917 | jenna.mccann@ubc.ca TREKMAGAZINE.ALUMNI.UBC.CA
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AUDIENCE + REACH

TREK E-BLAST

Lower Mainland 104,837 Total Rest of Canada 19,760
BC 126,332 us 7,398
Rest of BC (excluding Lower Mainland) 21,495 International 7,789

Unknown 16,475
Total BC circulation 120,019 Total Circulation 178,200

TOP 10 CITIES - DISTRIBUTION TOP 10 COUNTRIES - DISTRIBUTION AGE BREAKDOWN

Vancouver 49,994 Canada 146,092 ('OZZ)

Richmond 1,429 United States 7,398 2

Burnaby 8,669 Hong Kong 2,191 w©

Surrey 8,141 China 1,325 w0

North Vancouver 6,351 United Kingdom 795 o )

Kelowna 5,239 Japan 502 " |

Calgary 3,709 Singapore 403 Ml i

Coquitlam 3,635 Australia 336 el E B B §F
Victoria 3,253 South Korea 323

Delta 3,033 TaiWan 292 20-29 30-39 40-49 50-59 60-69 70+  other

TREK ONLINE

TOP 10 CITIES - VISITORS TOP 10 COUNTRIES - VISITORS

Vancouver 22.95% Canada 70.38%
Toronto 3.49% USA 13.92%
Burnaby 3.35% UK 1.86%
Richmond 3.26% Australia 1.61%
Surrey 3.09% Hong Kong 1.04%
Calgary 2.30% India 1.03%
Kelowna 1.78% Philippines 0.88%
North Vancouver 1.72% Germany 0.56%
Victoria 1.67% Japan 0.54%
West Vancouver 1.33% Mexico 0.44%
AGE BREAKDOWN GENDER BREAKDOWN
) 46,706  VISITORS
25
84,480 PAGE VIEWS
20
15
1o 45% 55%
s |- a a a a | MALE FEMALE

18-24  25-34  35-44 45-54 55-64 65+

CONTACT | Jenna McCann, Business Development

604 822 8917 | jenna.mccann@ubc.ca TREKMAGAZINE.ALUMNI.UBC.CA
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DEADLINES + AWARDS

BOOKING/ARTWORK DEADLINES

Trek

ISSUE AD CLOSES MATERIAL DUE DISTRIBUTION
Spring 2020 March 30 April 13 May 18
Fall 2020 September 14 September 28 November 2

Trek Online

ISSUE

Winter 2020 Not available this year
Spring 2020 Dates to be confirmed
Summer 2020 Dates to be confirmed
Fall 2020 Dates to be confirmed

CONTACT | Jenna McCann, Business Development
604 822 8917 | jenna.mccann@ubc.ca TREKMAGAZINE.ALUMNI.UBC.CA



Full Page Bleed
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TREK MAGAZINE
ADVERTISING
SPECS AND RATES

ADVERTISING SPECIFICATIONS

Full Page Margin

INCHES WIDE INCHES DEEP
Full Page Bleed* 9.125 10.75
Full Page Margin 7.8125 8.875
5/8 Page Bleed* 5.4375 10.75
5/8 Page Margin 4.8125 8.875
1/2 Page Bleed* 9.125 5.375
1/2 Page Margin 7.8125 4.375
1/4 Page Vertical 1.8125 8.875
1/4 Page Island 3.8125 4.375

The trim size of the magazine is 9.125" x 10.75"

ADVERTISING RATES

5/8 Page
Bleed

5/8 Page
Margin

SIZE

Double Page Spread $8,800

Full Page $4,800

5/8 $3,800

1/2 $3,000

1/4 $2,200

COVERS

IBC $5,500

OBC $6,000
ARTWORK REQUIREMENTS

1/2 Page Margin

1/2 Page Bleed

Ads may be supplied electronically as PDF (PDF/x-1a) or EPS (with all fonts embedded or coverted to outlines).

All ads are full-colour. Artwork must only use CMYK colours. If RGB, spot or Pantone colours are used,
they will be automatically converted to CMYK (some colour shifting may occur).

All images should be coloured correctly and be 300 dpi resolution at their final size.
All copy should be 0.5" away from all edges for bleed ads.

For all bleed edges, please ad 0.125".
Do not save artwork with crop marks and extraneous content.

1/4 Page
Island

This includes full bleed ads.

Inserts: Specifications and rates on request.

Copy approval: Advertising and editorial are independent.

No special editorial consideration is implied in the sales agreement.

Terms of payment: 30 days net. Interest charges on unpaid accounts are 2% per month.

Liability of error: The maximum liability of Trek in the event of any error is limited to the ad space rate for that issue.

CONTACT | Jenna McCann, Business Development
604 822 8917 | jenna.mccann@ubc.ca TREKMAGAZINE.ALUMNI.UBC.CA
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TREK E-BLAST
ADVERTISING
SPECS AND RATES

Ad placement includes positioning in the Trek Online e-blast, as well as rotating
presence on the Trek Online website for the duration of the issue (3 months).

ADVERTISING SPECIFICATIONS

WIDTH HEIGHT
Banner 620px 160px
Bix Box 300px 250px

ADVERTISING RATES

SIZE
Banner $700
Big Box $700

DIGITAL SPECIFICATIONS

Accepted ad formats: .jpeg, .gif or .png
Maximum file size: 150kb

NORTH BY NORTHWEST TRAILBLAZER UBC STUDENT ADMISSIONS
By Chris Cannon By Alia Dharssi, BA(Hons)'09 101
AUBC A oncrete ped al v UBC
h N K Read Story
Read Story t air
Read Story

Big Box Big Box
300 x 250px 300 x 250px

Banner
620 x 160px

Q&A: HOW COMPUTERS CAN DETECT EMOTION ON SOCIAL MEDIA

CONTACT | Jenna McCann, Business Development
604 822 8917 | jenna.mccann@ubc.ca TREKMAGAZINE.ALUMNI.UBC.CA





